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Chelsea is London’s most stylish area: including
one of the world’s most iconic luxury shopping
streets, Sloane Street, and the historic cultural icon
that is King’s Road.
But Chelsea is so much more than its shopping.
Unlike other recognised retail areas, it has a strong
bond with the people who actually live there – the
residents of Chelsea support their local stores,
boutiques, restaurants and cultural offerings.
Sloane Square is their magazine.
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Street

Smart

opposite:
Delpozo
left: Atlein at
Boutique 1
Below: spencer
Vladimir at
Boutique 1

BouTIque 1
What? The 12,000-square-foot store
spreads over two floors and includes areas
dedicated to ready-to-wear, accessories,
eveningwear, beachwear, fine jewellery,
gifts and books. The store will also house
April’s, an all-day café with outdoor
seating in a courtyard terrace, due to open
at the beginning of September.
Where? 127–128 Sloane Street.
Who? Brands available at the store will
include London designers Erdem, Peter
Pilotto, Roland Mouret and Roksanda,
as well as global names like Proenza
Schouler, Missoni, Elie Saab, Rosetta
Getty, Rosie Assouline and Rochas.
Why? Co-founder Ziad Matta says:
“We are very proud to open our first
London store in Sloane Street – it is one
of the premier shopping destinations in
the world. We hope to create a fashion
destination that is at the very heart of the
local community.”

Cally SquireS findS out
more about three neW
StoreS arriving on
Sloane Street …

Below: red
Valentino

DelPoZo
What? A luxury prêt-à-couture fashion
brand founded in Madrid.
Where? 134 Sloane Street.
Who? Originally founded in 1974 by
designer Jesus del Pozo, the brand has
been under the creative direction of Josep
Font since 2012.
Why? Creative director Josep Font says:
“London is a modern city and it’s so
cosmopolitan. I love the multicultural
vibe that the city has, and Delpozo is for a
global woman, so I felt it was the city we
had to land with our own store.”

All editorial is tailored to this unique readership,
providing bespoke, inspiring and relevant content within
each edition.
We write about local news and events – real stories about
real people working, living in and visiting London’s most
elegant borough. Topics include art, antiques, interiors,
culture, fashion, history, food, beauty and shopping.

reD VAlenTIno
What? This is the first flagship store that
the brand, a youthful line of the parent
label, has opened in London. It stocks both
ready-to-wear and accessories collections.
Where? 133 Sloane Street.
With? Red Valentino has collaborated
with architect India Mahdavi on the design
of the Sloane Street store. The 177-squaremetre space incorporates a glass and brass
façade with enamelled ceramic elements
and velvet and pink terrazzo stone.
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Our mission, always, is to be relevant to our readers, so we
write only about what goes on within the Chelsea area.

Sloane Square magazine is perfect-bound and printed in
the stylish stretched A5 format on substantial matt coated
stock with a matt laminated cover.

Puttin’ on

Its user-friendly, portable size ensures frequent usage and
a long shelf life.

tiffany
Wrap cuff in
18 ct gold,
£5,800,
Tiffany, 145
Sloane Street

We rounD up a selection of tHe best
neW pieces lanDing in stores for
a/W16. by cally squires

CHiLDren’s CoLLeCTion
LAunCH
FrenCh Sole, 323 King’S road
april 27
Kids and grown-ups including Marissa
Montgomery, Leonora Bamford and Skye
McAlpine had fun at the launch of French Sole’s
first usive children’s collection, which saw the
store decked out with flamingos, sweets, pink
lemonade and a braid bar by Duck and Dry.
The collection feautes three shoes designed
by style muse Alice Naylor-Leyland, so expect
plenty of pink and, of course, flamingos.

Dinny Hall
Gold charm
necklace with
initial and
diamond
pendant,
from £215,
Dinny Hall,
182 King’s
Road

Monica VinaDer
Winter Linear bracelet in 18 ct rose
vermeil, £125, Monica Vinader,
71–72 Duke of York Square

nicky haslam
and rob
Sheffield

The SouTh KenSingTon Club,
38–42 harringTon road
The South Kensington Club hosted guests
including Jacobi Anstruther-Gough-Calthorpe,
Nicky Haslam, Astrid Harbord and Tom Warren
for the London launch of Dorset members’ club
10 Castle Street. Castle Street’s own-label white
burgundy was served alongside Nyetimber
sparkling wine and tuna and beef tartare.
“Everybody should be able to enjoy the countryside
and we want the club to act as our members’ own
personal estate,” said owner Alex Boon.

CHiLDren’s
CoLLeCTion
LAunCH

Lexi Abrams

WHistles
Brass, steel and
rubber half tube
hoop earring,
£30, Whistles,
31 King’s Road

KiKi
McDonougH
Green Beryl ring
on 18ct white gold
and diamond
mount, £9,500,
Kiki Mcdonough,
12 Symons Street

bluebird, 350 King’S road
april 27
Dogs of all shapes and sizes, plus their owners,
mingled in Bluebird’s courtyard for the launch
of the restaurant’s pop-up doggy brunch menu.
Pups wolfed down chicken-flavoured “beer” and
biscuits from Pet Pavilion, while their minders
stuck to champagne and canapés.

Clockwise from
top left: Amelia
Fraser and friend;
Bernadette sullivan,
Gary sullivan with
eric the dog, Alex
saville-edells and
friend; Clarissa
Lenher and scarlett
roitman, with sahara
the dog; Frenchie;
eric

CAsTLe sTreeT
LAunCH

lilly HasteDt
South Sea pearls
with a tortoise
18-ct gold clasp,
POA, Lilly
Hastedt, 30 Old
Church Street
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bluebird,
350 King’S road
Dogs of all shapes and sizes,
plus their owners, mingled
in Bluebird’s courtyard for
the launch of the restaurant’s
pop-up doggy brunch
menu. Pups wolfed
down chickenflavoured “beer”
and biscuits
from Pet Pavilion,
while their minders
stuck to champagne
and canapés.

Party
people

Hobbs
Abbie
necklace in
silver metal,
£45, Hobbs,
84–88 King’s
Road
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DoGGy BrunCH

elliot rHoDes
Swarovski crystal
flower cuff with
interchangeable
leather strap, £129,
Elliot Rhodes, 55
Duke of York Square

the glitz
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Social / People

Left: Phoebe Gormley
and Hannah Langley
Below: Gretchen Boon, Mrs
Harbord and Astrid Harbord

sloAne squAre / AuGusT 2016

Above: Jacobi
Anstruther-GoughCalthorpe
Left: Tom Warren
and Annabel Green

FrenCh Sole,
323 King’S road
Kids and grown-ups
including Marissa
Montgomery, Leonora
Bamford and Skye McAlpine
had fun at the launch of
French Sole’s first exclusive
children’s collection, which
saw the store decked out
with flamingos, sweets, pink
lemonade and a braid bar by
Duck & Dry. The collection
features three shoes designed
by style muse Alice NaylorLeyland, so expect plenty
of pink and, of course,
flamingos.

Above left: Celia Munoz
and skye McAlpine
Above right: Lily Hodges
and Alice naylor-Leyland
Left: Leonora Bamford
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Geoplan mapping
We use state-of-the-art Geoplan
mapping and social demographic
system, Tactician, to provide a
targeted distribution. GPS tracking
devices are used by our distribution
teams, to ensure that we reach every
part of this designated area.
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30,000 copies
75,000
readership

We provide a saturation circulation
for this area, which has been finetuned over many years.

KIN

GHA

EB

UR

Y

ST

EA

W

O

T
NE S

R

TE

SLOANE
SQUARE

SLOA

EY

CH

I N

S

N

E

LW R

DN

K

G

D

TO

NO R PL

D

BE

PL

ROA

RA

R

R

ACE

PE

O

N

RE
ST
AL

ST

TO

N

ET

D
SY

FU

LH

R

M

LG

HAM

STRE
NE

R
S Q UA

A

SV

BUC

E

I LT O N C R

STREET

O

TO

PONT

W

D
A
O
R
N
TO
P
M
O
R
B

BE

CHES

PP
L

ET

AM

RE

CH

NE

AU

UP

EA

D

The magazine is dedicated to
covering news and events in one
of the UK’s wealthiest districts.
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Our 75,000-strong readership
are the people who own, run,
work in and visit, Chelsea and
neighbouring areas.

KNIGHTS
BRIDGE

SLOA

Sloane Square magazine is
published on behalf of Cadogan –
the founder of modern Chelsea –
and has been delighting its loyal
readers for over 15 years.

LOWN

A Loyal
READERSHIP

SW10 0,
SW10 9, SW1W 0,
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SW3 1, SW3 2, SW3 4,
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Sloane Square magazine
provides the perfect vehicle
to promote high-quality
brands, products and services
to an affluent, discerning and
sophisticated community.
For businesses and brands, the
magazine presents an unrivalled
opportunity to be seen in not
only the homes and offices of
local consumers, but also the
hotel rooms of visitors from the
UK and around the globe.

Sloane Square magazine is
published bimonthly and
delivered to homes, hotel rooms,
clubs, offices, shops, boutiques,
restaurants and bars throughout
Chelsea, Knightsbridge and
Belgravia.
Copies are also readily available
at the Saatchi Gallery and Peter
Jones.

Sloane Square magazine
raises a brand’s profile and
awareness, generates key sales
(through profitable footfall),
and provides a competitive
edge. It also drives visitor
traffic to a brand’s website to
gain further information and
make a purchase.

FACTS &
FIGURES

£3 billion

7.7 nights

42 per cent

Generated for
the borough by
visitors, with
shopping making
up 48 per cent, or
£1.5 billion, of all
expenditure.

The average
length of stay
for overseas
visitors in the
borough.

The percentage
of all overseas
shoppers who
visited Harrods
during their stay

RBKC Study of the
Visitor Economy

RBKC Study of the
Visitor Economy

TESTIMONIALS

RBKC Study of the
Visitor Economy

Kensington & Chelsea
is the happiest place
in London with an
average score of

£6,862,599
Average price of
semi detached
house.
Zoopla, Sept 2017

7.56 out of 10

18,000

Office for National
Statistics
2016

Approximate number of
businesses in the area
RBK&C

“I love knowing everything about
what’s going on in the area so
Sloane Square mag always keeps
me up to speed. Ostensibly, it’s my
bible for local activities and always
reveals interesting facts on diverse
subjects that I never knew about.
I love the magazine as it covers
every subject; whether it be events,
concerts, architecture, theatre, art
galleries or food. It really shows
what an interesting and diverse
area Sloane Square is.”
Daniel Sandler, celebrity make-up
artist from Sloane Square

“Sloane Square
magazine is our
favourite local
magazine. It is a
must-read for all
the latest Chelsea
news, including our
exhibitions. Whenever
we are featured we get
lots of lovely visitors to
the gallery.”
Ghislain Pascal,
co-founder & director,
The Little Black Gallery

“This luxury magazine
brings a real community
feel to people in Kensington
and Chelsea. It offers great
ideas and things to do in
the local area. We are proud
to work with such a great
publication and be one
of the distribution points
of the magazine which
makes it accessible to many
residents”.
Tony Wheeler, manager,
Peter Jones

“Sloane Square magazine
carefully handpicks
valuable contents for its
readers who live in and
love the Sloane Square
area. It is always filled
with insightful articles
about the most interesting
cultural and lifestyle
happenings in the area.”
Laurent Feniou, managing
director Cartier UK

Advertisement
Rates
Premium
Outside back cover

£2,200

Inside front cover

£1,800

Inside back cover

£1,650

Inside front cover double page spread

£2,600

Display
Double page spread

£2,000

Right hand, front half

£1,500

Full page

£1,300

Half page

£715

Special
Advertorial page
Loose inserts
Tip-ons

£2,050
£70 per thousand
£150 per thousand

Bespoke premium solutions are available on request
Series/volume discounts are available on above display rates
All rates exclude VAT

publication
DATES 2018
Advertorials
These are bespoke promotions
designed and produced by us
on your behalf for maximum
impact.
For select products and
services, advertorials are ideal
as informative and educational
marketing communications.
They also benefit from
“perceived endorsement” from
editorial. Additionally, we
grant vetting rights and the
potential to use copy and images
elsewhere.
Please note we will always
consider ideas for joint Sloane
Square magazine / client
promotions.
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production
DATA

Copy
date

Publication
date

Mechanical specifications
(depth x width, mm)

19 Jan

3 Feb

DPS – bleed

246 x 342

Caroline Warrick

Apr

12 Mar

7 Apr

DPS – trim

240 x 336

Jun

14 May

2 Jun

Full page – bleed

246 x 174

Aug

17 Jul

4 Aug

Full page – trim

240 x 168

Oct

17 Sep

6 Oct

Half page horizontal

103 x 144

Dec

5 Nov

24 Nov

Half page vertical

Pr o d u c t i o n

CONTACT

020 7259 1051
caroline@pubbiz.com

Bridget Rodricks

020 7259 1059
bridget@pubbiz.com

210 x 70

Supply as digital artwork only
Allow for perfect binding
High-resolution CMYK pdf
Embed all fonts and high-resolution images

Publishing Business
3 Princes Street
London
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